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Online Marketing of Toxic Skin
Lighteners: Mercury cosmetics
mar keted as O6sol ut

Webinar: The Dark World of Toxic Skin Lightening Products

Michael Bender
Executive Director of the Mercury Policy Project
International Coordinator of the Zero Mercury Working Group
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An international coalition of more than 110

environmental and health
non-governmental organizations from over 55

countries from around the world.

public interest

Aim: Reduce/eliminate mercury supply, use,
emissions, exposure, implementing the

Minamata Convention
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Widespread Use of Skin Lightening Products (SLP)

PREVENTING DISEASE THROUGH HEALTHY ENVIRONMENTS

AMercury is a bleaching agent inhibiting the formation e
of melanin, produces whitening, arfteckles effect. """ SKIN LIGHTENING

: : PRODUCTS
AMercury can be easily absorbed through the skin anc
lungs leading to skin rashes and damage to kidneys susmemmse e,

promond by sadis, sdvartising and markonng rmanforce w0 ofton euwslly obuemeaie [TTL

e S (hat bghier SKin 1066 5 more desratie han

AContaminate homes, exposes residents gﬁiﬁﬁ?gg‘% ﬁmﬁjﬁﬁm
AWorld Health Organization warns of the health risks ¢ ::;’“““’"""’"‘*M":'*“ e
mercury SLRsand recommends phase out O —

AMinamata Convention bans manufacture, trade of TR, EEmnommen

cosmetics w/over 1 ppm mercury S, e

nchuding Bangladesh [15), China (14, 171, o A 011 Survey Rendad by e Coran Foderst

Dorrandcan Reprdlic (18] Hong Kong SAR (Chine) (150 Miniszry for the Frowoniienr, Naiso Consarvenion

AOnce sold primarily in local markets and beauty =i SasmaeT
stores, the availability of SLPs has exploded onli

the Unined Stases of Amenca 251 UGRSRING ProGuCIS al Gy 1D cbun [11]




Pakistan, SDPI, September 2023
A 86% of patients not aware of toxic substances, health risks of SWCs

A 63% of surveyed dermatologists are presented with facial skin
problems

--43% of dermatologists see >10 patients per week due to SLPs
--40% dermatologists see >20patients per week

1. = A 83% agreed with advertisement ban
Sept, 2023 SDPI Roundtable A Almost 100% agree on ban of Hg SWCs

Bangladesh, ESDO, 2022
A60-7 0 % patientsodo skin problems due to toxic SLI

A 80% of SLP patients are women.
A 21-40y old , average age groups using SLPs




/MWG Global SLP Investigations

zZer Online Marketing of
Ze1e Toxic Skin Lighteners

Mercury cosmetics marketed
a ‘solution’ to dark skin

Zer®

mercury working group

Dangerous, mercury-lade
and often illegal
skin-lightening products
Readily available for (online) purchag

October 2023

NEW!

ZMWGonline

database

Global samplings in 2017- 2018, 2019 and 2022: Fourth global sampling in 2022-2023:

A Focused on local markets and then online A Focus on online platforms
sales

A Intotal, 213 products were purchased from
A 775 products tested, engaging multiple over 23 e-commerce sites, and tested.

NGO partners from around the globe. A 90% (191) of the products (60 different
A 33% (256) with mercury over 1 ppm brands) had mercury above 1ppm.


https://www.zeromercury.org/cream-catalog/
https://www.zeromercury.org/cream-catalog/
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Results (2022 -2023 Sampling)

HIGH-MERCURY VS. TOTAL SLPS PURCHASED ON E-
COMMERCE

m # of samples purchased # of samples tested with mercury levels above 1 ppm
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Afri can Reglono0s amendm

VEnsure a zero tolerance: a | | N rreedr dceudr oy
cosmetics to be prohibited .
V Curtailing the (on-line) sales, advertising,  ACOENTION

ON MERCURY

marketing and merchandising of mercury SLPs

V Spur interagency collaboration as well as
regional and global coordination

V Enhance awareness of the hazards of toxic
SLPs
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Steps to address illegal toxic SLP trade

Zer®

mercury working group

Enforcement measures
to restrict high mercury
cosmetic products under

the Minamata Convention
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Legalframework, mandates and division aesponsabilities

Legal gap analysis, Licensing/registration requirements,
Restrictions/bans, Labelling of ingredients and full disclosure of

Ingredients

Supportingtools and measures
Detentionlists, Alertsystemsor AdvisorieEU Safetysate ASEAN

cosmeticsPost Marketing Alert Systen(apacitybuilding,Detection

Inspections and sanctions

4\‘ Severdine and penalties, screenintpols, informingconsumerdor
| better marketsurveillance




EU Rapid Alert System (RAPEX) targets, lis

removes unsafe products, including Hg SLF

ARAPEX established in 2001 under tt
General Product Safety Directive
(2001/95/EC)

AObjective: Ensure that information
about dangerous consumer products
identified in one EU State is quickly
circulated to other Member States &
EU Commission

AAim of preventing their further supply
to consumers

ARAPEX utilized by EC product safety
oled%e to engage online platforms in gz |
unsafe product removal @ | RAPEX Contact Point

A ’]ttp ://eC_ europa. eu/rapex H Market surveillance authorities
| | | Customs authorities



http://ec.europa.eu/rapex

AClear liability rules to be established and enforced,
with significant penalties

Product Safety ;
Pledge removes w2 P AE-commerce platforms must ensure that the sellers
g;?“::rg%i‘i’t';ms b ¥ comply with domestic health and safety law (correct
from online 2 labelling, disclosure of ingredients etc)
IAIKCLD e NG, AOnline platforms should verify foreign third-party
| sellers and appoint a home-country legal
representative

AOnline platforms made responsible for ensuring
compliance with third party seller verification, and
Information/ingredient disclosure requirements

AEC IT application detects RAPEX-listed products
that are still sold or reappear in online markets.

https://esurveillance.ec.europa.eu/product_safety/home

mercury working gr



Dark IS Beaut ful

S Not a ¢z« yalgn against fair skin.

Stay UNfair. Stay Beautiful.

® Dark is Beautiful

Trend Of Obsession With Skin Colour in Pakistan Why Do Indians Love 'Fair' Skin?
https://www.youtube.com/watch?v=SyeOE8maniq https://www.youtube.com/watch?v=hDDJabnirTM




