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PHILIPS

Already Our Founders Believed We Could Do
Well by Doing Good

* Philips has reinvented itself many times, but through it all, our core,
the soul of our company, remained intact. That is because it was part
of our company since its inception in 1891. It is the passion to...

“Improve the guality of people’s
lives through timely introduction
of meaningful innovations”

Anton and Gerard Philips ...
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PHILIPS
Philips Lighting: Who We Are

* The Largest Lighting Company in the World
» Lighting sales of € 6.1 billion in 2007

» End-user-driven innovation with our brand promise
Sense and Simplicity

« Shift from products to exciting new lighting applic ations
and technologies

* One of the strategic drivers behind Vision 2010 is a
commitment to sustainability and making a differenc ein
energy efficiency

» Global leadership in energy saving propositions and
advanced lighting solutions

“We believe that big changes start
small and that every one of us should

contribute to saving our planet.”
Gerard Kleisterlee, September 2007
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PHILIPS
Lighting

One of the most efficient ways

to cut CO,

* New innovative lighting solutions could
realistically save up to 40% energy on |
all today’s installed lighting

» Global savings of EUR 106 billion
INn energy costs per year

» This equates to:
(¢ 555 million tonnes of CO, per year

1.5 billion barrels of oil per year

Annual output of 530 medium
sized power stations @ 2TWh/yr
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Life Cycle Assessment
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Hazardous Substances —
Doing More With Less in Existing Products
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Doing More With Less in New Products

Old street lighting solution

Better
Energy 57%
Weight 31%
Hazardous 75%
Substances
(Hg, Pb, ...)
%é‘;

Street lighting  Safer roads and energy savings
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Reqgulatory Approach

* There is no “one-size-fits-all” solution
« Leave room for commercial approach to stimulate further innovation
* Be careful not to try to regulate all small details

— Undesired side effects, such as banning useful products or hurting
customer confidence

» Use possibilities of regular reviews of EU directives
« Effective market surveillance
 Be aware of new emerging technologies, like LED
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